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Engaging the Culture on Abortion

1. Ms. Rosendal (the presenter) works for the Canadian Centre for Bioethical
Reform, a group which uses graphic images of aborted babies to convey the message
that abortion is wrong. They set up displays on street corners and college campuses,
deliver postcards with graphic images in people’s mail, and hand out business cards
showing the remains of aborted babies. How do you feel about this approach to
bringing the pro-life message?

2. What is the only way to change the culture on any issue? List achievable ways you
can take steps to do this in your everyday life.
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3. How can you use social media to spread a pro-life message? How/when should
you NOT use it, and what should you do instead?

4. Explain what this statement means: “Not to speak is to speak; not to act is to
act.” How does this apply to abortion, and to you? (see aiso matthew 10: 32-33)

9. What is the relationship between law and culture? Which has more impact on the
other, or are they equal?




